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Abstract 

This study addressed one of the modern economic concepts 

that has led to significant transformations in various sectors, 

namely the "sharing economy." This type of economy has 

witnessed widespread growth both locally and globally, 

thanks to digital platforms that provide faster, more 

innovative, and cost-effective ways to engage in economic 

activities and share resources. The concept of the sharing 

economy relies on utilizing available and underused 

resources, such as transportation, accommodation, and 

consumer services, to maximize their benefit. The problem of 

the study lies in the unclear impact of the application of 

sharing economy platforms on the Egyptian tourism sector. 

The importance of this study lies in providing an in-depth 

analysis of the opportunities and challenges posed by sharing 

economy platforms in Egyptian tourism. The study aims to 

identify the opportunities that the sharing economy can offer 

to enhance the Egyptian tourism sector. It also seeks to 
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determine the potential challenges that may face the sharing 

economy in Egyptian tourism and provide solutions to 

overcome them. The study relies on a descriptive-analytical 

approach through a survey directed at a sample of tourists in 

Sharm El-Sheikh. The sample of 044 individuals was 

targeted, which is considered an appropriate size to obtain 

statistically significant results, and a total of 480 

questionnaires were retrieved. One of the key findings of the 

study is that the sharing economy enhances the tourist 

experience by providing affordable accommodation and 

transportation options, flexibility in booking services, and 

fostering interaction with local culture. However, it faces 

challenges related to varying service quality and concerns 

over safety, which require the implementation of policies and 

regulations to protect tourists. The study recommended that 

the Ministry of Tourism and Antiquities ensure the quality of 

services offered through sharing platforms by establishing 

evaluation and licensing systems, as well as promoting 

sustainable local activities in collaboration with other 

government bodies. It also recommended supporting local 

entrepreneurs by providing financial facilities and developing 

technological infrastructure to enhance the use of sharing 

platforms. 

Keywords: Digital Platforms - Sharing Economy -Egyptian 

Tourism Sector. 
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