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The Reality of Marketing Information 

Systems in   Egyptian hotels and Their 

Impact on competitive strategies  
(A field study on five-star hotels in Greater Cairo) 

Extract from a scientific thesis 

Abstract 

The study aims to know the general strategies that guide the 
hotel establishment in the long term, which draw the broad 
lines for the goals of hotel establishment. These strategies 
are identified and selected according to the information 
obtained from marketing information systems, as well as 
knowing The reality of marketing information systems in 
Egyptian hotels and their impact on competitive strategies. 
to achieve the aim of the study, a questionnaire was 
designed and distributed to a random sample of workers in 
five-star hotels in Greater Cairo, and according to Robert 
Mason's equation, the size of the study sample was 405 
items, and after excluding 20 incomplete forms with data 
that were not valid for analyse, the total number of valid 
forms was 385 items. . A number of statistical tools were 
used to analyse the field questionnaire using the statistical 
analysis program SPSS, V.24, which is the percentage to 
measure the repetition rate of the study sample's responses 
for each paragraph of the questionnaire, the arithmetic 
mean to measure the average of the study sample's 
responses to each paragraph of the questionnaire, and the 
standard deviation to measure the extent of The dispersion 
or homogeneity of the study sample's responses to each 
paragraph of the questionnaire, the relative weight to 
measure the relative importance of the study sample's 
responses, Cronbach's alpha coefficient to measure the level 
of stability of the questionnaire items, the multiple linear 
regression model to choose the validity of the hypothesis. 
- One of the most important results of the study is that there 
is a clear importance to the marketing information system 
and the elements of competitive strategies, as well as the 
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existence of a statistically significant correlation between 
marketing information systems and competitive strategies. 
 

Keywords: marketing information systems - strategies - 

competitive strategies - Greater Cairo hotels.
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Abstract 
The current study aims to identify how to manage disasters 

and hotel risks using modern security methods on a sample 

of five-star hotels in Sharm El-Sheikh, by knowing the 

availability of mechanisms used to confront disasters and 

risks in hotel facilities, the availability of modern security 

plans and devices used, and the availability of human-

power performance skills.  For internal security officials in 

hotels. 

To achieve this goal, a survey form was designed and used 

on a sample of five-star hotels in Sharm El-Sheikh.  Where 

 023questionnaires were distributed, of which (063) in the 

morning shift and (063) in the evening shift, at (03) forms 

for each hotel, and the number of valid forms for statistical 

analysis was (033) at a rate of %13.00.  The security 
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personnel in the hotels under study are well aware of the 

applications of using various devices, equipment and 

security plans in various departments in the hotel 

establishments, and somewhat shortcomings in the 

knowledge of the security personnel in the hotels under 

study about the dangers and their applications in various 

departments in the hotel establishments, especially with 

regard to their knowledge of the applications of facing the 

dangers of various devices and  the hotel furniture. The 

study recommended the establishment of several awareness 

seminars on a regular basis, in partnership with the 

competent authorities, especially the promotion of the 

culture of disaster reduction and hotel hazards, mitigation, 

preparedness for them, response and rescue, in addition to 

rehabilitating all workers in hotels and tourist resorts 

psychologically and professionally to manage disasters and 

hotel hazards and instilling a culture of a sense of danger. 

The workers have the willingness and ability to bear the 

circumstances to face them. 

 

 Keywords: Disaster Management - Risk Management. 
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