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The Effect of the Determining Factors for the 

Quality of the Dining Hall Atmosphere in 

Egyptian Luxury Restaurants on the 

Customer's Well-Being and their Intention to 

Repeat the Visit 

Abstract 
Most of the research that focused on the customers' repeat 

visiting the restaurant focused on a set of factors 

determining the quality of the restaurant atmosphere. These 

factors were limited to a group of environmental factors. 

Several studies indicated that the quality of the restaurant 

lounge atmosphere affects the degree of customer 

satisfaction and thus affects the feeling of customers of 

well-being and their intention to revisit the restaurant and 

re-purchase. Despite the vast studies in different parts of the 

world, the studies that dealt with this relationship in Egypt 

and the Arab world are characterized by relative scarcity, 

especially when it comes to luxury restaurants. This study 

aims to identify the effect of the determining factors for the 

quality of the dining hall atmosphere in luxury restaurants 

that available in Egyptian hotels on each of the degree of 

well-being of the service provided in that atmosphere on the 

customer's well-being and their intention to revisit and 

repurchase. The results indicated that the determining 

factors for the quality of the restaurant lounge atmosphere 

and the level of luxury of service provided in that 
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atmosphere are positively affects customers' well-being and 

intentions to repeat the visit and then re-purchase. 

Keywords:  
Dining Hall Atmosphere, Luxury Restaurants, Level of 

Service, Customer Satisfaction, Customer Intentions, 

Repeat Visit, Repurchase. 
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